Missy Miller


West Hills, CA •millermissy8@gmail.com • Phone: 310-871-1806
https://www.linkedin.com/in/missy-miller-43400632/
PROFILE  

A highly strategic communications professional with a strong background in lifestyle, entertainment, consumer packaged goods, technology, food and beverage, and a proven track record of delivering brand-driven multi-platform media and marketing campaigns.
EXPERIENCE 

Consultant, Media Relations Specialist 
January 2018-Present, West Hills, CA  

· Serves as a public relations and media relations consultant to a variety of lifestyle, consumer, food and beverage clients including Kindroot Adaptogems, SNACK, Nike, The Music Center, California Milk Processor Board/Bones Love Milk brand initiative, Association of Volleyball Professionals (AVP), Mamma Chia, Bourbon N’ Bubbles, Cameron Hughes Wine, JUCY RV Rentals, Bonham’s Jewelry, Outdoor Afro and Democracy in Color/She the People Summit 
· Provides PR counsel and strategic PR recommendations 

· Creates short-and-long term strategic media relations programs and communication plans to support client marketing, product launches and overall corporate efforts 

· Manages and implements media relation efforts for on-going programs, influencer relations, product launches and brand extensions

· Monitors industry competitors and trends 
Director, Public Relations & Communications/ROKiT Media Group 
September 2019-September 2020, Pacific Palisades, CA

· Led all day-to-day communications activities for ROKiT, a global media company with a diverse portfolio of products and services including mobile phones, Wi-Fi services and ROKiT Drinks (i.e., Bandero Tequila, ABK Beer, Bogart Spirits)
· Crafted and spearheaded brand strategy and communications tied to multiple sports partnership announcements and on-going efforts including the Las Vegas Raiders/Allegiant Stadium, and NHRA drag racer, Alexis DeJoria
· Created brand collateral including PR and marketing materials, and blog posts 
· Spearhead creation and production of a monthly internal newsletter; assigned, drafted and edited copy; oversaw design and distribution 
· Led media relations strategy and conducted outreach tied to launch and on-going support of mobile phones and ROKiT Drink brands

· Led and managed a team of support staff 

· NOTABLE MEDIA HITS: 100+Media Impressions including Essence.com, Yahoo! Sports, KTLA-TV, Drag Illustrated, Autoweek, Chilled Magazine, Brit & Co., Food Network, Sports Illustrated, MSN.com/Lifestyle, Hollywood Life, and The Hype Magazine 

Director, Public Relations & Communications/MobileCause 
July 2017-December 2017, Agoura Hills, CA  
· Led all day-to-day communication activities for MobileCause, a leading provider of digital fundraising and communications software for nonprofit organizations, with primary responsibility for leading all internal and external communications

· Oversaw social media activities, focused on content curation, channeled growth and improved engagement on owned platforms 

· Created brand collateral, including PR and marketing materials, email marketing copy, internal newsletter, presentations, executive byline articles and presentations, and more 

· Led and managed a team of support staff 

Sr. Manager, Media Relations/The Wonderful Company 
2013-2017 Los Angeles, CA 

· Provided strategic guidance on media relations, brand messaging, and corporate communications across all Wonderful Company brands, including Teleflora, POM Wonderful, Wonderful Halos, Wonderful Pistachios, JUSTIN and Landmark Vineyards and FIJI Water

· NOTABLE MEDIA HITS: 100M+ Media Impressions including Women’s Health, Real Simple, Reader’s Digest, WebMD, O, The Oprah Magazine, Glamour, Curve Magazine, Good Morning America, Family Circle, Good Housekeeping, US Weekly, People.com, People Weekly, Food and Wine, Cooking Light, Working Mother, and Rachael Ray show
· Identified and cultivated strategic social media “health and fitness” influencers tied to products and launches for FIJI Water, Wonderful Halos and Wonderful Pistachios 
· Worked with nutritionists and dietitians’ part of the Wonderful Pistachios, Consumer Advisory Board (CAB) to identify and push through media opportunities with consumer, health and trade outlets 

· Maintained active relationships with health and wellness, fitness and nutrition specific bloggers, consumer, trade, food, health, nutrition and entertainment media nationally across print, broadcast and digital platforms

· Conducted media trainings with and for executives, dietitians, nutritionists, chefs and health experts in preparation for interviews, broadcast and trade show appearances, and events, implementing protocol to streamline the briefing process

· Drove and led strategic PR efforts in support of Wonderful Pistachios Get Crackin’ ad campaigns featuring John Cena, Richard Sherman, Stephen Colbert, Psy, Snoop Dogg, Khloe Kardashian and Lamar Odom  

· Identified and cultivated celebrity partnerships to boost media coverage, including securing Kristin Cavallari, Tracy Anderson, Jennie Garth and Mario Lopez for various Wonderful Halos events

· Consulted with in-house legal counsel surrounding the negotiation of talent deals and supplemental, cast-involved PR and market support with talent attorneys, agents and managers 

· Collaborated with internal advertising agency, PR teams, and social media teams to continually evolve brand identities while remaining true to core values 

· Spearheaded product placement initiative, achieved Teleflora bouquet features in print, film and TV
· Supervised and managed a team of support staff 
· NOTABLE PROJECTS: FIJI Water Rebrand: Lead in-house PR team and ad agency to conceptualize and execute multi-million dollar rebrand and launch strategy; Wonderful Halos influencer program, POM Wonderful Blends + POM Muscle Recovery + POM Wonderful Chef Series: Pitched and booked multiple high-profile long-lead media events in NYC, achieving 90% media attendance and media coverage 

Manager/Teleflora/The Wonderful Company 
2007-2013, Los Angeles, CA
            
· Managed all day-to-day communication activities for Teleflora, the world’s leading floral wire delivery service, with primary responsibility for leading all internal and external communications and managing multi-million dollar budgets and managed client calls, meetings and relationships 
· NOTABLE MEDIA HITS: 100M+ Media Impressions including: The Talk, The View, The Today Show, Rachael Ray Everyday, People Weekly, USA Today, Woman’s Day, Essence, OK!, Los Angeles Times, New York Times, Wall Street Journal, Instyle.com, Entertainment Tonight, Access Hollywood, EXTRA, and ESPN.com
· Led strategic PR efforts, including all outreach in support of multiple successful Super Bowl ad campaigns featuring Adriana Lima, Faith Hill and Don Rickles, with responsibility for creating b-roll packaging including celebrity interviews and providing on-site PR support during filming

· Executed promotional marketing partnerships and activations with high-profile partners including Ford, Walt Disney, The Breast Cancer Research Foundation, and the Los Angeles Free Clinic

· Spearheaded digital media use at events to boost real-time media engagement

· Created PR plans and press collateral, in addition to managing external PR firm

· Consulted with legal counsel to draft crisis communications materials and consumer statements
· Supervised and managed a team of junior staff 
EDUCATION 
University of Arizona, Tucson, AZ 
                    
Master of Arts, Journalism
Virginia Commonwealth University, Richmond, VA        

Bachelor of Science, Criminal Justice 

