 Shelly R. Hartman

(310) 266-4715 cell
ShellyRHartman@gmail.com  

https://girlfridaydigital.com/ 
Creative professional with experience conceptualizing and executing digital sales and marketing campaigns for music retailers, record labels, and entertainment technology startups.

GIRLFRIDAY DIGITAL







2015-2017

Buzzplay Mobile 







 

· New business development with festivals worldwide to create mobile apps that integrate ticketing, VIP, and tech sponsors for clients such as III Points Fest, Punk Rock Bowling Fest, Fest Forums Conference
· Integrate marketing for sponsor activations (Lyft, Sourpuss Clothing) in emails, SMS/push notifications, location messaging, and social media 

Heavy Brands





 


· Managed Artist Relations program for band ambassadors including Avenged Sevenfold, Of Mice & Men
· Develop + execute creative physical activations for a rock’n’roll clothing brand at music festivals. Heavy Grass sold more merch + accessories than 75% of the artists due to long lines for activation 
· Brand development including image, editorial voice, marketing copy, video concepts, and custom items for women, e.g. rolling papers that double as lipstick blotting papers.

KNXN










· Director of Artist Relations and Fan Engagement reporting directly to VC for company
· Advised on digital sales strategy, merch sales, video marketing and playlist strategy at tech startup

· Communicated with artist management and team to onboard and launch marketing plans.
BEATPORT










Sr. Manager, Merchandising







2013-2014
· Executed creative sales campaigns for labels, distributors & partners (Dubspot, Toolroom) with 7% increase in sales in a down market by launching dedicated subgenre pages (Trap, Hard Dance)
· Integrate a digital sales strategy for Beatport Sounds to Sample division and indie distributor Baseware Distribution, by prominently creating an Indie Creators + Indie Labels Spotlight
· Utilized e-commerce and marketing analytics to optimize campaign decisions 
· Restructured the team’s marketing KPIs and merchandising policies to save effort and time.
· Supply chain and rights management with major labels for content in different territories.
T-MOBILE                                                                                                               
Sr. Merchandising Manager, Music & Games





2011- 2013
· Artist and Label/Partner Relations for music and games alongside merchandising strategy
· Integrate DSPs such as Rhapsody and 7Digital into MusicHub
· Managed team of 5 external merchandisers and partners RealNetworks, 7Digital, Alcatel-Lucent
· Digital campaign strategy for programs “Latin Music Month,” “Free Fridays” and “Macklemore’s T-Mobile Secret Show” in web stores, mobile stores, and at 3000 retail stores. 

· Recorded live sessions with artists Luke Bryan, Circa Survive for exclusives on T-Mobile TV + music store 

· Pitched and cleared artists for ad spots, preloads for devices, and exclusive performances at headquarters
SONY NETWORK ENTERTAINMENT                                    
 

Director of Artist & Label Relations






2007-2009

· Negotiated VOD/EST sales distribution agreements in music, action sports for PlayStation Network
· Negotiated 6 of the 8 contracts in the highest selling video genre in both EST and VOD: Anime, supplying over 500 of the worlds most beloved titles including Ghost in the Shell, AstroBoy and others
· Created branded entertainment content for PlayStation partners, partnering with Mos Def’s Breedlove Odyssey tour and Megadeth’s Gigantour to offer exclusive content to PSP owners

· Licensed free content for use on Sony electronics, in retail and commercial units to demonstrate features

· Manage all business matters related to closure of Sony Connect Music store including consumer messaging

· Worked with major labels to license music for Music Unlimited Service.

Sr. Manager, Artist & Label Relations 






2005-2007

· Developed a digital music strategy at Connect Music in 8 genres of music e.g. Alt-country, Christian, Metal, Singer-Songwriter. 200%-300% sales jump in each category by using a combination of better merchandising, genre specific exclusives, and in some cases, changing the nomenclature of the genre (Folk to Singer-Songwriter, Religious to Christian)
· Booked 300 Connect Sessions & cleared tracks for sale: Killers, Taylor Swift, Kelly Clarkson
· Managed artist/management relationships nightly at the Jimmy Kimmel Show for Mötley Crüe, The Cure, Elvis Costello, Audioslave, etc. Recorded nightly musical performances & cleared them for digital sale with artist, management, and legal standards + practices
· Negotiated label acquisition and distribution contracts with 100+ labels and publishers
UNIVERSAL MUSIC GROUP DISTRIBUTION                                                   


Online Marketing, Universal NetReach






2003- 2004
· Single-handedly generated more than $150k of revenue for the department and doubled plan by selling my online marketing services at the distribution office as an internal “helping hand” to UMG labels by crafting and executing online campaigns for music or video game projects 
· Increased e-mail database subscribers through online promotions via sweepstakes, e-mail newsletters, and customizable players by 2,000+ consumers on each campaign
· Worked on projects for every major UMG label including Reba McEntire, Bob Marley, Slayer, All-American Rejects, Jimi Hendrix, DJ Shadow from UME, Island/Def Jam, Geffen, Lost Highway, etc.
· Co-managed 40-person team of online marketing interns each semester and oversee their work on grassroots marketing campaigns for the aforementioned projects.
CAPITOL RECORDS                                                      





New Media Marketing Manager  







2002                                                                            
· Created Snoop Dogg’s “Puff Puff Pass” avatar & “The Shizza-A-Lator,” a web program which turns any web page viewed in any worldwide language into “Snoop Speak” 
· Conceptualized special promotions such as “Kylie 360,” takeover of the entire Windows Media homepage for Kylie Minogue featuring exclusive interviews, song streams, video/photo and a fan contest

· Specialized marketing plans for kids, tweens and teens for artists like the Baha Men

PRIORITY RECORDS







1998-2001
New Media Marketing Manager                                                                              
· Establishing relationships at press/entertainment sites for Priority artists: NWA, Snoop, Master P, Ice Cube in order to facilitate more coverage of artists for album releases, singles, videos, and tours.
· Developed artist websites, video games, and 1st label website for PriorityRecords.com
· Tour promotion for “Up In Smoke” tour, “Next Friday” theater tour, and solo jaunts for all artists
· Created rolling papers, lighters, hair picks, backpacks & bikes as Friday/Next Friday promo items
· Launched first online Priority Records online fan team of 30 members

· Collaborated with artist management, label, distribution and accounts to coordinate special events for artists, requests for interviews, winner Meet & Greets with artists and in-stores

EDUCATION

B.A. Communications, University of Missouri–Columbia
